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Last year was a tremendous one for AEA. We welcomed new members, launched new engagement 
programs for current members, and continued the great work of AdoptUSKids, a cooperative 
agreement between AEA and the Children’s Bureau!

During the 2016 fiscal year, AEA became an approved provider of national continuing education 
units through the National Association of Social Workers. We launched a child welfare leadership 
series, a new peer-to-peer publication series entitled “Member of the Month” and expanded 
opportunities for members to share their successful strategies through member-led, “Learn with 
AEA” webinars.  

Our membership nearly doubled as a result of our expanded benefits. 

AEA completed its fourteenth year operating AdoptUSKids with its partners across the country.  
In partnership with the Children’s Bureau, AdoptUSKids continued to prove “You Don’t Have to 
Be Perfect to Be a Perfect Parent” by inspiring families across the country to consider adopting 
from foster care.

We had an outstanding year. Through the generosity and support of our members and 
supporters, we also look ahead to continued success in 2017! 

Sincerely, 

LETTER FROM THE CEO OF AEA  
AND THE PRESIDENT OF THE BOARD
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Kamilah Bunn 
Chief Executive Officer

Ernesto Loperena 
Board President  



The Adoption Exchange Association is a 501c(3) national non-profit association serving 
former, current, and future adoption professionals across the United States. AEA serves 
its members by stimulating innovative solutions, eliminating barriers, advocating, 
educating, and sharing excellent practice. 

AEA is the only national association focused exclusively on supporting public and 
private adoption professionals at all levels, including frontline workers, agency 
directors and statewide adoption managers, among others.  

Our central goal is to increase the number of foster care adoptions across the United 
States by supporting adoption professionals who are responsible for finding permanent 
homes for children in care.  Our primary purpose is to help our members grow, achieve 
and excel as they strive to find adoptive families for all children and youth who wait in 
foster care.

AEA MISSION



• Adopt America Network, OH
• Adopt Kansas Kids, KS
• Adoption Advocacy, SC
• Adoption Rhode Island, RI
• Adoptions Together, MD
• Bethany Christian Services, MI
• Center for Adoption Support and  

Education, MD
• Children Awaiting Parents, NY
• Coalition for Children, Youth & Families, WI
• DC Child and Family Services, DC
• DCCCA, KS
• Eckerd Youth Alternatives, FL
• Family Builders by Adoption, CA
• Family Design Resources, PA
• Family Focus Adoption, NY
• Florida’s Adoption Information Center, FL
• Forever Family, FL
• Georgia Department of Human  

Resources, GA
• Iowa KidsNet, IA
• Latino Family Institute, CA

• Lutheran Social Services of WI and Upper 
MI, WI

• Massachusetts Adoption Resource 
Exchange, MA

• Michigan Adoption Resource Exchange, MI
• Montgomery County Department of Social 

Services, MD
• NACAC, MN
• National Adoption Center, PA
• North Carolina Division of Social Services, 

NC
• New York Council on Adoptable Children, 

NY
• Northwest Adoption Exchange, WA
• One Church, One Child, VA
• Prince George’s County Department of 

Social Services, MD
• RaiseAChild, CA
• Seven Homes, NC
• Spence-Chapin, NY
• The Adoption Exchange, CO
• Three Rivers Adoption Council, PA
• You Gotta Believe, NY

AEA serves adoption professionals throughout the United States. We activate our national 
member network to remove barriers to adoption and exchange best practices to recruit, retain 
and support families for all children who wait in foster care.  

AEA offers memberships to adoption professionals at private non-profit organizations and public 
child welfare systems. 

AEA also has a student and retired professional level membership for 
students who are entering the adoption field and retired professionals 
who have ended their formal careers, but wish to stay engaged and 
mentor the next generation of adoption professionals.

AEA Members (Fiscal Year October 1, 2015 – September 30, 2016): 

AEA MEMBERS
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Informed by our membership, AEA has created a diverse menu of opportunities. Our programs 
and services support the professional needs of our members so that the adoption workforce is 
prepared and equipped to serve children who are waiting to be adopted in foster care. 

During October 1, 2015 – September 30, 2016 our programs and service included:
1. Learn with AEA webinars
2. National Continuing Education Units 
3. Child Welfare Leadership Forums
4. Peer-to-Peer Publications

Learn with AEA Webinars:
AEA webinars, held six times annually, provide high-quality continuing education featuring 
peer-approved solutions to common adoption barriers.  Our webinars in 2016 tackled subjects 
such as: how to use AdoptUSKids’ find a family tool, utilizing the ICPC system, how to tap into 
your foster care alumni, among other important strategies. 

National Continuing Education Units:
AEA is an approved provider of national CEUs through the National Association of Social 
Workers.  We offer up to six continuing education units annually to our members accessing 
our webinar programs. 

Child Welfare Leadership Series:
Our child welfare leadership series brings the leaders in the adoption community together 
to tackle issues relevant to their work and provides unique exposure to those who can 
absolutely relate to their experiences. The calls and sessions are facilitated by recently retired 
professionals or those currently in leadership positions. Participants are accessible to one 
another via the online community following the sessions. 

Peer-to-Peer Publications:
AEA members are challenged to recruit homes that are equipped and willing to parent 
children who most often wait to be adopted: teenagers, large sibling groups and children 
with special medical needs. Members are eager to learn and share effective recruitment, 
retention, and post-permanency strategies to support newly-formed families.  In 2016 AEA 
launched a monthly peer-to-peer publication highlighting best practices in recruitment and 
retention among other topics. The publication aptly titled “Member of the Month” features an 
interview with an AEA member about a best practice solution. The publication is circulated and 
promoted within the community and members are encouraged to personally follow-up with 
the member to replicate the practice.   
 

AEA MEMBER BENEFITS
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AEA Success Stories

“We’re not perfect. They’re not perfect. Together we make things work.”

-The Crenshaw Family

“People often ask us why we adopted older children. And we always tell them the 
same thing: Children need parents, regardless of their age.”

-The Hayward Family



AdoptUSKids is a project of the Children’s Bureau, operated through a cooperative 
agreement between the Bureau and AEA. Because of our strong outcomes and 
partnerships, AEA continued to operate AdoptUSKids in 2016 with our partners. 

2016 marked the 15th year of our collaboration with partners: The AdCouncil, 
based in New York, NY, The Adoption Exchange, based in Denver, CO, 
Northwest Resource Exchange, based in Seattle, WA, The University of Texas, 
based in Austin, TX, and NACAC, based in St. Paul, MN. 

Collectively the project provides tools and technical assistance to help child 
welfare systems connect children in foster care with families.

ADOPTUSKIDS PARTNERSHIP



AdoptUSKids had three federally-approved goals in 2016:

1. Operate a high-quality, multi-faceted, national AdoptUSKids project that is responsive to the 
needs of States and tribes for assistance recruiting and retaining foster and adoptive parents for 
children in public foster care;
2. Continue to be a strong partner with the Children’s Bureau in the development and 
implementation of the AdoptUSKids cooperative agreement;
3. Work collaboratively within the Children’s Bureau’s T/TA Network to provide a seamless array 
of user-friendly, accessible resources and services to states, tribes, and grantees to promote 
continuous improvement in the delivery of child welfare services by building and supporting their 
capacity to achieve sustainable, systemic change that results in greater safety, permanency, and 
well-being for children, youth, and families.

2016 was a wonderfully successful year as indicated by the data as well as the 
fulfillment of key objectives. A small sampling of the span of AdoptUSKids activities 
and successes includes the following:

Implementation of the READiS model
Since its initial launch in 2014, the READiS (respond, engage, assess, develop, inform and support) 
model has served as an invaluable tool for the Foster Care and Adoption Resource Specialist 
(FCARS) team in engaging and supporting prospective foster and adoptive families. Now that we 
have fully implemented and adapted READiS it continues to be an important model which allows 
for consistent and thorough engagement of families inquiring about becoming foster or adoptive 
parents to children and youth in U.S. foster care.  
The READiS model is far more comprehensive than previous methods, requiring the FCARS in 
FY 2016 to support and develop the families understanding of the experiences and needs of 
the children and youth who have encountered trauma and require out of home placements 
in foster and adoptive families, the qualities and supports that foster and adoptive families 
need to have and develop, and the step by step process to foster or adopt.  As anticipated, 
some families who would have been referred to their states or tribes before the READiS 
model was fully implemented, are now choosing not to move forward after assessing 
themselves as not reflecting the needed characteristics of successful adoptive and foster 
families. This saves valuable time, energy and resources for the family, as well as the state, 
tribal and private agency staff.

ADOPTUSKIDS OUTCOMES
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Chat Feature
A chat feature was added to the FCARS existing methods of communication with families and 
professionals. In FY 2016 we now know that chat affords families and professionals an additional 
medium to have their questions about foster care and adoption answered. Families’ use of chat 
came quickly and continued to grow in FY 2016. The chat feature has served families that may 
be more comfortable or available to engage with FCARS in this manner.  Chat allows for FCARS 
to engage families by responding to initial questions with the goal of encouraging the family to 
contact a member of the FCARS team via phone to receive a greater level of service via a READiS 
engagement.  Analyses since the launch of chat indicate that the AdoptUSKids chat feature is 
being utilized by the public in ways that further the mission of AdoptUSKids and users represent 
virtually every state.

Family Intake Tracking Tool (FITT)
AdoptUSKids launched the Family Intake Tracking Tool (FITT) in 2014. Primarily used by the 
FCARS to record family information, including how far along in the READiS model each family has 
progressed and to refer families to appropriate agencies and services in their home states, the 
FITT replaces the precursor RRT database and is much more robust. In FY 2016 15,612 families 
were entered into FITT.
This enhanced database facilitated a survey by the AdoptUSKids evaluation team in FY 2016 
which reported, among families who took part in the survey, those contacting AdoptUSKids 
were generally satisfied with the information and services provided. In addition, the survey 
reported Black or African-American respondents reported satisfaction in higher proportions 
than other families. For most content areas, families who spoke with an FCARS rated their 
self-understanding of topics higher than families who completed a “request for information” from 
the AdoptUSKids website.
Our long term plan is, as intake information on more families is entered into the FITT over time, 
the AdoptUSKids Evaluation Team, and states themselves, could be better able to identify the 
points in the process where families are most likely to discontinue the process to foster and 
adopt and be able to plan our services accordingly.

New Method of Data Tracking
After several months of planning during the first quarter of FY 2016 the FCARS team 
operationalized a new method to track and analyze important data related to engagement 
with families starting in January 2016.  This new method of tracking family engagement data 
was designed to consolidate phone calls, chat, and FITT conversion data into one report. All 
of this data has been and continues to be available from several different sources within the 
AdoptUSKids project and this consolidation now offers a more comprehensive and analytical 
view of the FCARS team work at a glance.  Each month, the FCAR manager pulls data on volume 
of inbound and outbound calls, percentage of calls answered, average call duration, volume of 
FITT entries, percentage of inbound answered calls converted into FITT intakes and chats. Having 
access to this consolidated data facilitates the process of continuously assessing processes, 
efficiency, outcomes and workforce needs.      
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Inquiries about Adoption and Foster Care 
25,163 or an average of 2,097 per month. The total number includes:
Inquiries received by telephone, email, chat, and requests to be contacted submitted on the 
AdoptUSKids website from families from all 50 States, the District of Columbia, Guam, Puerto 
Rico, the U.S. Virgin Islands, and U.S. military and ex-pat families and foreign nationals from more 
than three dozen countries. Of these inquiries, an average of 153 calls, emails, and requests to 
be contacted submitted on the AdoptUSKids website were from Spanish-speaking families each 
month

Ongoing support for LGBT families waiting to adopt
AdoptUSKids provided phone and email support to a total of 884 prospective adoptive or foster 
families who identified as lesbian, gay, bisexual, and transgender (LGBT), including 360 new LGBT 
families during this reporting period. Of the new families served during this time 12 families are 
interested in private adoption, 2 are interested in international adoption, 176 are interested 
in adopting a waiting child, 95 are interested in fostering or adopting from foster to adopt 
programs, and 75 families are gathering information and are unsure about which adoption 
program is right for them.

Website Visitors
• Average of 500,000 daily unique visitors each month
• There are 4 million AdoptUSKids web page views per month
• Stay on the site an average of 6 minutes
• More than 57% of visitors each month are new to the site

Registered Agencies
• New in FY 2016: 46, an average of 4/month
• Total from October 1, 2002 – September 30, 2016: 1,435

Registered Families
• New in FY 2016: 1,628, an average of 136/month
• Total from October 1, 2002 – September 30, 2016: 39,318

Children and Youth Registered
• New in FY 2016: 3,850, an average of 321/month
• Total from October 1, 2002 – September 30, 2016: 53,373
• Actively registered on September 30, 2016: 5,560
• 36% female; 64% male
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• 43% Caucasian; 33% Black or African American; 15% of Hispanic or Latino ethnicity (of any race)
• 10% age 0-8; 24% age 9-12; 66% age 13 and older
• 22% (1,196) of all actively registered children and youth are part of 475 photolisted sibling 

groups, including 54 sibling groups of 4 or more

Children and Youth Reported as Placed
• New in FY 2016 (as reported by September 30, 2016): 1,453, an average of 121/month
• Total from October 1, 2002 – September 30, 2016 (as reported by September 30, 2016): 26,641
• 42% female; 58% male
• 40% Caucasian; 35% Black or African American; 15% of Hispanic or Latino ethnicity (of any race)
• 32% age 0-8; 34% age 9-12; 34% age 13 and older (1% missing age due to placement date errors)
• 44% (11,668) of all children and youth reported as placed were in 4,631 photolisted sibling 

groups, including 548 sibling groups of 4 or more

Social Media
AdoptUSKids and Adoption Recruitment Campaign and Response Initiative (ARCRI) continue to 
explore emerging social media strategies and assure a responsive system is in place to support 
these efforts. Social media results for the fiscal year 2016 are highlighted below:
Note that we have added numbers for Pinterest starting with this year. Previous analytics tools did not 
have this option, so we had not been able to consistently report on it.

10.01.15 09.30.16 # Increase % Increase
Facebook 166,524 187,395 20,871 12.53
Twitter (AUSK) 19,362 23,429 3,797 19.34
Twitter (NRCDR) 1,442 1,804 362 25.10
YouTube 1,894 2,382 488 25.77
Pinterest N/A 1,553 N/A N/A

TOTAL 189,492 216,563 27,071 14.29

National Adoption Month
In collaboration with the Children’s Bureau and Child Welfare Information Gateway, the 
AdoptUSKids team planned and developed content for the 2015 National Adoption Month 
website to support adoption awareness and recruitment efforts, focusing on the importance of 
seeking to provide permanent adoptive families for 15 to 18 year old youth who are in foster care.
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National Resource Center for Diligent Recruitment at 
AdoptUSKids (NRCDR) 
The NRCDR provided technical assistance through substantial on-site activities and off-site 
activities, to 31 jurisdictions (20 states and 11 tribes). The topics included diligent recruitment, 
development, and support of resource families; recruitment, development, and support of Native 
American resource families; customer service standards; recruitment, development, and support 
of resource families for older youth; recruitment, development, and support of treatment/
therapeutic resource families; use of the Diligent Recruitment Navigator; Family Support;  
recruitment, development, and support of African American resource families; and recruitment, 
development, and support of resource families in rural areas. The NRCDR also provided general 
technical assistance via teleconference, webinars, and in-person presentations to 88 jurisdictions 
(47 states, 40 tribes, and Washington, D.C.).
The NRCDR at AdoptUSKids (NRCDR) continues to provide a state and tribal peer to peer group, 
focusing on elements of diligent recruitment. Each of these groups holds quarterly calls which 
have been well attended. The NRCDR list-serv remains a well-used resource for states to pose 
questions to their colleagues pertaining to recruiting, developing, and supporting resource families 
to meet the needs of children and youth in care.
Intermediate outcome data was collected from participants six weeks after participating in 
technical assistance provided by the NRCDR.  Sixty-four percent of respondents indicated that 
they had applied information presented in the technical assistance activity to their work, and 
approximately 89% of respondents indicated that they had follow-up conversations with other 
colleagues regarding the work conducted during the technical assistance activity.
During fiscal year 2016, the homepage for the NRCDR website was viewed over 16,800 times.  
NRCDR resources were downloaded a total of 17,005 times. The diligent recruitment navigator 
remains the signature tool of the NRCDR, it has been downloaded by professionals in 48 States, 
20 Tribes, and Washington D.C.  During the fiscal year 2016 and the landing page for the Diligent 
Recruitment Navigator was viewed 1,623 times.  
Subscriptions to E-Notes increased by 26% during fiscal year 2016 from 1,293 subscribers to 
1,635 subscribers.
The NRCDR continued to assist with the creation and dissemination of  smaller pieces of Support 
Matters, by  developing multiple tip sheets extracted from the Support Matters publication, with 
an implementation lens, these can be found on the NRCDR website.  These new tip sheets and 
the entire guide have been disseminated through E-Notes and monthly outreach.  
Additional materials that were created by the NRCDR are the Tribal Navigator supplement, the 
recruitment planning toolkit and we partnered with Gateway for National Adoption Month to 
develop a new tip sheet and website content.
We held a webinar titled “First Impressions”, which addressed best practice for developing an 
effective response system.  The webinar had one hundred eighty-seven people register and 
103 (55%) logged in to the presentation at some point during the hour and a half.  Five survey 
respondents indicated that multiple people participated using the same computer. Fifty-three 
evaluation surveys were received from the 103 participants (or participant groups), providing a 
response rate of 51%.  Respondents indicated working in 18 states and six tribes.
The NRCDR has continued to increase their engagement with tribes as evidence by an increasing 
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number of people joining the peer-to-peer group, we have expanded the for tribes web section 
of the NRCDR website, we have strengthened relationships by collaborating with NICWA, and as 
previously mentioned we are continuing to create content that is culturally responsive to tribes 
by developing the Tribal Navigator supplement.  

Media Interviews 
In addition to the media interviews conducted in conjunction with the November 3, 2015 launch 
of the ad campaign, we effectively managed our responsiveness to additional media inquiries 
and increased our collaboration and support to state child welfare public information officers. 
We responded to and participated in more than 40 media interview requests during FY 2016.

Adoption Recruitment Campaign and Response Initiative (ARCRI) 
The Adoption Recruitment and Response Initiative (ARCRI) has six goals: 
1. Achieve a measureable change in public perceptions about adopting children from the foster 

care system.
2. Increase the number of potential adoptive families inquiring about adoption. 
3. Increase the number of children, especially older children, adopted from foster care.
4. Strengthen the AdoptUSKids response system that supports States in managing the 

increased volume of inquiries due to the new media materials and national public service 
advertising campaign.

5. Increase the measureable penetration into the local markets of each State of the multi-media 
campaign.

6. Realize a measureable increase in the utilization of emerging social media strategies in States.

FY 2016 highlights of ARCRI activities and accomplishments are included below:

AdoptUSKids Speakers Bureau
As of September 2016, the speakers bureau had a total of 95 spokespeople from 40 States, 
Puerto Rico, and the District of Columbia. This includes both parent and youth speakers.] . All 
spokespeople participated in a webinar training prior to participating with speakers bureau 
opportunities. Individuals participating in the media training continue to report that the training 
exceeds their expectations and that they learned new information that will help them share their 
adoption stories publicly

National Adoption Recruitment Campaign 
During FY 2016, the Ad Council with the assistance of kbs+ developed a campaign strategy and 
multimedia products consistent with the previous body of work and featured the familiar tagline, 
“You Don’t Have to be Perfect to be a Perfect Parent.” This strategy also reflected the Children’s 
Bureau focus on finding families for older youth, aged 15 to 18 (and older!), who are in foster 
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care. AdoptUSKids actively participated with the development and production of the campaign.
As part of the national campaign launch strategy an English and Spanish television and radio 
media tour (SMT/RMT) was held in Washington, DC. The SMT/RMT featured the AdoptUSKids 
National Project Director and a member of the AdoptUSKids speakers bureau. Highlights from 
the successful tour included 41 national and local TV and radio interviews, and 5 digital postings 
that reached more than 28 markets nationwide, and an estimated audience of 807,369. 
The AdoptUSKids Fulfillment Team identified, engaged, developed, and prepared a select pool 
of spokespersons (from its speakers bureau – see above), including both parents who have 
adopted older youth from foster care and young adults who were adopted as teens, to share 
their stories with the media. In September, AdoptUSKids brought those with the most compelling 
stories into Washington DC for on-camera training in collaboration with the Ad Council and 
Subject Matter, further preparing them as spokespersons for FY 2016 National Adoption Month 
events.
During FY 2016, the PSA campaign received $32,819,854* in donated media support. 
*Preliminary data through June 2016. 

Campaign Localization Grants 
Of special note during FY 2016 are our efforts around the National Adoption Recruitment 
Campaign and Response Initiative Localization Grants. Note:  The cluster 1 grant period ended 
September 30, 2016 
A host of coordinated activities were completed in support of the second round of National 
Adoption Recruitment Campaign and Response Initiative Localization Grants. The localization 
grants are intended to further the localization efforts of the national adoption recruitment 
campaign through a partnership between AEA, states, and Adoption Exchanges. 
New localization grants were awarded to the following agencies and their respective states: 
Adopt Kansas Kids (Kansas), Massachusetts Adoption Resource Exchange (MARE/Massachusetts), 
Michigan Adoption Resource Exchange (MARE/Michigan), and You Gotta Believe! (New York). 
) The grantees began work in support of localization with extensive media outreach among 
key target audiences and identified designated market areas, the development of formalized 
speakers bureaus, including professionals, parents, and youth to help recruit new foster and 
adoptive families, community and media outreach and relationship management, and the 
identification of unique donated media opportunities.

Public Awareness Events and Conferences 
During FY 2016 the fulfillment team, with staffing support of NRCDR staff and consultants, 
participated in researching, assessing, planning, registering, and staffing the following public 
awareness events, conferences and annual meetings:
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Congressional Coalition on Adoption Institute Arlington, VA

Children’s Bureau NAM Event Washington, D.C.

Voice for Adoption Family Portrait Project Washington, D.C.

Adoption and Foster Care Expo Washington, D.C.

THRIVE National Conference Dallas, TX

AAICAMA (The Association of Administrators of the Interstate 
Compact on Adoption and Medical Assistance)

Oakland, CA

NICWA (National Indian Child Welfare Association) St. Paul, MN

NYSSCC (New York State Citizens Coalition for Children) Albany, NY

APHSA’s 2016 National Health and Human Services Summit Arlington, VA

NFPA - (National Foster Parent Association & National Kinship 
Alliance for Children)

Las Vegas, NV

NASW (National Association of Social Workers)* Washington, D.C.

CWLA (Child Welfare League of America) Orange County, CA

NACAC (North American Council on Adoptable Children) Nashville, TN

20th National Conference on Child Abuse and Neglect Washington, D.C.

* Every year the fulfillment team identifies a new community in our efforts to increase awareness of the need for permanent 
families for children and youth in US foster care. For FY 2016 we focused on engaging professional social workers by attending and 
participating in the National Association of Social Workers 2016 National Conference: ‘Leading Change, Transforming Lives’ that was 
attended by nearly 2,000 people on June 22-25 in Washington, DC. Since social workers often work with children and youth in foster 
care we not only wanted them to have the resources of our NRCDR, we also wanted them to consider building or growing their own 
family by adopting from foster care.
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AEA Success Stories

“There have been many milestones, but the biggest milestone to meet, by far,  
was falling in love with our kids.”

-The Smith Family

“Foster care adoption is an amazing process. You take complete strangers, put 
them in a home, and if you’re lucky, something beautiful - a family will grow.”

-The Farmer Family



National Network of Supporters

In addition to the support AEA receives through our federal collaborative agreement, 
AEA is we fortunate and grateful for our national network of supporters. Our members 
of our network of supporters care deeply about the welfare of children growing up 
in the foster care system. Our national network give gifts to AEA on an annual or 
reoccurring basis to ensure all children have the very best possibility of being adopted 
and their adoptive families have the support they need during and after the adoption 
process. Through monetary and in-kind contributions, these generous individuals and 
businesses ensure AEA programs continue to address the educational needs of adoption 
professionals so that every child who waits in foster care has the best chance of being 
adopted by a loving family. 

We invite you to join our national network of supporters today!

AEA SUPPORTERS



Government
• The Children’s Bureau of the US 

Department of Health and Human 
Services

Partners ($500-$2,499) 
•   Trusted Technologies Inc.
•   Ernesto Loperena
•   Kathy Ledesma

Allies ($100-$499)
•  Barry J. Goldstein Philanthropic Fund
•   Darlene Allen
•   Ada White
•   Anne London
•   Shelbie M. Williams
•   Evelyn Symes
•   Robert Rooks
•   Thomas Koenig
•   Joseph Haynes
•   Brian Patz
• 

Friends (Up to $99)
•  Maria Quintanilla
•   Chauncey Strong
•   Dixie van de Flier Davis
•   Heidi Raubenolt
•   Chris Compton
•   April Brown
•   Jacqueline Wilson
•   Teri Little
•   Lisa Funaro
•   Sondra Draper
•   Melody Roe
•   David Atherton
•   Stephanie Pettaway
•   Oriana Carey
•   John Levesque

Many generous individuals through the 
Combined Federal Campaign including:
• Stephen Karwan
• Carol Roth
• Steven Roth
• Theresa Goldsmith
• Rachel Powsner
• Deana Lopez
• Jon Beidelschies
• Christopher Castro
• Joseph Jones
• Leon Walts
• Randy Bosworth
• Amanda McKnight
• Janice Humbetson
• M. Rees 



AEA BOARD OF DIRECTORS

Ernesto Loperena, President 
New York Council on Adoptable Children  
New York, NY

Jacqueline Wilson, Vice President 
Three Rivers Adoption Council Pittsburgh, PA

Maria Quintanilla, Secretary 
Latino Family Institute, Inc West Covina, CA

Darlene Allen, Treasurer      
Adoption Rhode Island Providence, RI

Oriana Carey 
Coalition of Coalition for Children, Youth 
and Families Milwaukee, WI

Lisa Funaro 
Massachusetts Adoption Resource Exchange 
Boston, MA

Janice Goldwater 
Adoptions Together Calverton, MD

Joe Haynes 
Adoption Advocacy of South Carolina 
Greenville, SC

Bob Rooks 
Florida’s Adoption Information Center 
Jacksonville, FL

Melody Roe 
The Adoption Exchange Aurora, CO

Wendy Spoerl 
Adopt America Network Toledo, OH 

Heidi Raubenolt 
Michigan Adoption Resource Exchange  
Ann Arbor, MI

Sondra Draper  
Virginia Department of Social Services 
Richmond, VA 
 

Kamilah Bunn* 
Adoption Exchange Association
*ex officio - non-voting member:



Revenue Amount 2016 %

Federal Cooperative Agreement $5,207,228 97.82%

In-Kind Services $0 0.00%

Direct and Indirect Contributions $25,858 0.49%

AEA Conference & Program Fees $65,000 1.22%

Dues from AEA Members $22,436 0.42%

Other $2,693 0.05%

Total $5,323,215 100%

Expenses Amount 2016 %

AdoptUSKids & ARCRI Program Services $4,985,047 92.80%

AEA Member Services $222,181 4.14%

Management & General $164,368 3.06%

Total $5,371,596 100%

Amount 2016

Change in Net Assets ($48,381)

Net Assets, Beginning of Year $444,785

Net Assets, End of Year $396,404

2016 Financial Information
Consolidated Statement of Activities
For fiscal year ending September 30, 2016
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Adoption Exchange Association 
605 Global Way, Suite 100. Linthicum, MD 21090 
Ph 410.635.7030 | info@adoptea.org


